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Influence of the Brand Image of Hanfu on Purchase Intention in the

New Media Platform

Liang Chenyu, Liu Linghua, Li Jianzhong

(College of Art and Design, Tianjin University of Science and Technology, Tianjin 300222, China)

Abstract:In order to explore the relationship between the brand image of Hanfu and consumers’ purchase

intention in the new media platform, a model of the influence of the brand image on the consumers’ purchase

intention in the new media platform is constructed based on theories related to brand image, self—consistency, and

purchase intention. The structural model and Bootstrap analysis are used to test the model. As a result, the studies

suggest that the network publicity image, brand identity image, product image and corporate image have a

significant impact on consumers’ purchase intention, and consumers’ self—consistency is greatly influenced by the

network publicity image, brand identity image and product image. Besides,

consumers’  self —consistency plays a

partial intermediary role in the influence of online publicity image, brand identity image and product image on

purchase intention. The study result will provide the evidence to support brand image upgrading of Hanfu.
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